OVERVIEW OF THE 

RESOURCE/ACTION GUIDE





I. GETTING THE FILMS BROADCAST ON TELEVISION 

				and/or SHOWN IN A NON-BROADCAST SETTING

		

		A.	Contact PBS Stations (intro PAGE 3, details PAGES 10 - 11)

					Find out if your area PBS station plans to broadcast the films; 

					if so, get date and time. 

		B.	Contact Public Access Stations (intro PAGE 3, details PAGE 12)

					If the PBS station is not going to broadcast one or more of the films,  

					contact your area Cable Access station and our Broadcast Coordinator 

					(contact information PAGE 12). 

		C.	Plan a Screening (intro PAGE 4, details PAGES 16 - 19)

					If you are not able to confirm broadcasts with PBS or Cable Access,

		 			plan an event which includes a screening with a VHS deck and TV.



II. GETTING THE WORD OUT

		A. 	Publicize (intro PAGE 5, details on PAGES 13 - 15/20 - 22)	

		B.	Educate (PAGE 5)

		C.	Provide Resource Contacts (PAGE 6)



III.  WORKING WITH THE MEDIA

		A.	Reporters:  Show them the films and make personal contact.  (intro PAGE 7, details Pg 13)

		B.	Local Stories/“Hooks”  (intro page 7, details on PAGES  14 - 15)

		C.	Media Advisories/Invite Reporters  (intro PAGE 8, details PAGES 13 & 20)

		D.	Letters to the Editor  (intro PAGE 8, details on PAGE 21)



IV. GUIDE TO SUPPORT MATERIALS

		A. 	Checklists/ TO DO'S  (index PAGE 9)

				•  To support outreach for broadcasts, home viewings or large public screenings 

1.  PBS  broadcast checklist  (PAGE 10)	

2.  PBS - a suggested script  (PAGE 11)

3.  CABLE ACCESS  broadcast checklist  (PAGE 12)

4.  Press checklist  (PAGE 13)			

5.  Press “hooks”  (PAGES 14 -15)

6.  Small gathering checklist  (PAGES 16 - 17)

7.  Larger events/gatherings checklist  (PAGE 18 - 19)

		B. Samples 

				•  To support media outreach 

1.  Sample media advisory  (PAGE 20)

2.  Sample letter to the editor  (PAGE 21)

3.  Sample announcement for your newsletter  (PAGE 22)



The following materials are in the GRAPHICS KIT 

			•  To support getting the word out to the community 

	Flyers/Handbills, Camera-Ready Art, Logos				

			•  To support  viewings in all  venues

Study Guides for all of the Documentaries		

			•  To support dissemination of information and taking action

1.  Organizations Supportive of Women's Rights

2.  Reading List of Selected Books

�

FROM the BACK ALLEYS to 

the SUPREME COURT & BEYOND 

Using these Documentaries to Focus Community Attention on Abortion





1998 marks the 25th Anniversary year of the Supreme Court’s landmark decision in the case of Roe v. Wade.  During this year, public attention will be drawn, more than ever, to the issues surrounding abortion.  This occasion provides an opportunity to raise awareness about the steady erosion of access to safe, legal reproductive health care for many women, particularly the young, the poor, and those living in rural areas. We hope that you will use the occasion of the Anniversary to re-energize, inspire, and organize those who believe in a woman's right to make reproductive choices, and to educate those who may not know the history nor fully understand the implications of the current situation. 

	

Beginning in January 1998, PBS and Cable Access stations across the country will be airing the award-winning trilogy of documentaries about abortion, FROM THE BACK ALLEYS to the SUPREME COURT & BEYOND.  Some stations will show the films in January, 1998, others in March for Women’s History month, or possibly next fall at the beginning of the school year.  A variety of groups are planning gatherings, some with events scheduled in conjunction with the broadcasts.  Others - organizations, university groups, clinics, community groups and individuals - will hold screenings using VHS tapes of the programs, events not connected to the actual broadcasts.  Whether viewers encounter FROM THE BACK ALLEYS to the SUPREME COURT & BEYOND on television, in their homes, in a conference room, or at a community center, it is critical that we work together to maximize the impact of this urgent, moving trilogy.

	

This Resource Kit is designed to help you plan activities before, during and after the airing of the trilogy. It includes suggestions for screening venues, media tips and resources, information on how to obtain current statistics, such as on harassment at women's clinics and study guides for each film.  It also contains information on how you can support your local PBS or Cable Access station’s broadcast of these documentaries.  

	

Whether used as organizing tools, as event fundraisers, as informational resources and/or as catalysts to activate grassroots participation, the power of these documentaries is great. We're glad you've decided to use them. We want to help you plan and orchestrate your efforts as efficiently and effectively as possible.

THIS GUIDE HAS BEEN ORGANIZED -



•	To help you get the films broadcast and/or screened in your community.  

Our plan is that both PBS and local Cable Access stations will air the films throughout 1998.  Each community will present different challenges.  If there is to be no television broadcast, we provide a variety of support materials, including checklists with which to create a screening in your community using a VCR and TV. A partial broadcast list of stations airing the films will be available on our website throughout 1998. 



•	To provide support materials to facilitate your getting the documentaries in the 

	trilogy shown and seen by the people you would like to have see them.



•	To help you get the word out and involve the community and the local press/media 

	in the screenings. 



•	To ensure that your organization receives the maximum benefit from these efforts.



•	To provide additional resources, such as contact information for national organizations 

		which provide a spectrum of services, plus an extensive list of abortion related websites.�

WHAT YOU CAN DO 





I. THE FIRST STEP - GETTING THE FILMS SHOWN 

Check with your local television stations as to whether or not broadcasts of any of the films in the trilogy are scheduled.  If you are having any difficulty doing this, our Broadcast Coordinator, Julie Mikalson  (24-hr fax line 503/288-7227 ) <juliemik@teleport.com> will assist you.  If there is a broadcast scheduled already, and you know the date(s), skip ahead to the sections on getting the word out (PAGES 13 - 15/20 - 22).  If there are to be no broadcasts on PBS or Cable Access, first review  the sections in this guide on how to create community viewings with a VCR and monitor (PAGES 16 - 19), then review sections on publicity.  

•	Public Television (PBS stations)

•	Public Access/Community Media Broadcasts

•	Community Screenings & Home Viewings



A.  Contacting PBS stations

Local efforts should begin with calls to your area public television station. The section HOW TO CONTACT YOUR PBS STATION (PAGES 10 and 11), gives you a step by step procedure for how to find out if the station is planning to air any of the documentaries in the trilogy, and if not, to encourage the station to do so.  If the station is planning to broadcast the films, the caller should ask if an air date and time has been scheduled, or when that information will be available. And, most importantly, the caller should let the PBS staffer know there is community support for publicizing the broadcast of these films.  This guide gives specific suggestions on how to get the word out once a date is set (PAGES 13 - 15/20 - 22).   



B.   If your local PBS station is not planning to air the trilogy, prepare to work 

		with your local Cable Access station 

Each Cable Access station (usually affiliated with the local Cable Channel) has its own 

procedure for how to submit a tape for screening. This guide gives you a step by step procedure for how to contact your local Cable Access station, and outlines the steps for how to submit tapes to any Access station in the country.  NOTE:  Cable Access Stations are legally bound to schedule any programs a member of the community submits.  Our Broadcast Outreach Coordinator,  Julie Mikalson, can answer questions, preferably by fax or email.  She can also provide you with the correct phone number for your area Cable Access Stations.  Please let her know if you need help, and she will  assist you.  



To summarize the usual procedure: 

A member of the community calls, and arranges to mail or hand carry a 1/2 inch, VHS viewing copy of the program(s) to the station.  Contact Julie Mikalson to obtain tapes for Cable Access.  Someone at the station will work with you on filling out a standard form and making sure that the tapes are in the correct format (1/2" VHS, S-VHS or 3/4").   Also, there may be an opportunity for your organization or for you as an individual to put together an on-air discussion panel to follow the broadcast of the films.   You will need to discuss this with a staffer at your Cable Access channel. The on-line address for the Community Media web site is www.alliancecm.org.  At that site, contact information  is listed state by state for every  (more than 1,000) Cable Access station in the  U.S. .

(See also CABLE ACCESS CHECKLIST - PAGE 12).   

�C.   Community/organizational screenings, events, home viewings

 

	•	PRE-BROADCAST SCREENINGS 

	If broadcasts are scheduled, your group might host a pre-broadcast screening with VHS 	tapes to bring attention to and to promote the broadcasts.   You can invite reporters, local 

	elected officials, representatives from the community and from other organizations,

	your organization's staff and volunteers, your funders, your Board and perhaps 

	activists on your alert networks. 



	•	Viewing parties with discussions ON the night of the broadcast

		If broadcasts are scheduled, consider scheduling one or more events held in conjunction with 		the broadcasts.   At these, people gather to watch the films, can discuss their reactions 		and ideas, and then you might offer informational materials before they leave.



	 •	COMMUNITY SCREENINGS, INDEPENDENT OF THE BROADCASTS

	If broadcasts are not scheduled, consider holding an event for your group or for the 	community at which one or more of the films are shown on videotape with a TV monitor, 

 	followed by discussion. 



Use the discussion guides to create an open dialogue following any screening.  Consider inviting one or more reporters to this event.  If they accept, it is important that all those invited to the screening are aware that the press will be present.  For more information, see the attached 

MEDIA ADVISORY and tips on working with the press (PAGES 13 -15 and 20 - 21).



Community screenings and home viewings are an opportunity to encourage attendees to become 

more active.  For example, following  a screening in someone's home, you might ask who would 

like to: 



	•	Organize and host a house party  and show one or more of the films for a small group 

	of their family, friends, neighbors and work colleagues.



	•	Take home resource information about local and national groups, reading material 

	and other activities.



	•	Write letters of support about the importance of keeping abortion safe and legal 

	to a local community organizations, possibly discussing the trilogy.



	•	Write a letter to the editor of the local paper about the issue.

	(See SAMPLE LETTER - PAGE 21)

 	



SUMMARY - REACHING OUT IN THE COMMUNITY 

All of these screenings, whether broadcast on television, or for a group gathered around a VCR and TV, present an outstanding opportunity to raise awareness, bring people together, and extend your organization's reach in your community.   The films can also be a catalyst for drawing together different organizations and community members, including local clergy, medical personnel, support staff and clients of clinics, social services workers in the community, senior citizens, high school and college faculty and students, and local government officials.



�

II.  ONCE THE DATE IS SET - GETTING THE WORD OUT  

	

		Suggestions for how to 

			•	PUBLICIZE 

		•	EDUCATE  

		•	PROVIDE MORE RESOURCES









A. Publicize



Ways to get the word out:

			•	announce the broadcast or screening of the films in your newsletter (SAMPLE  - PAGE 22)

	•	form a telephone tree 

	•	send bulletins, faxes, e-mails, postcards, etc. to your own and other mailing lists

	•	send “pass on the word” e-mails

	•	add the information to your own or another web site  

	•	distribute/post informational flyers (samples and masters in the Graphics kit)  

	•	let the local press know about the broadcasts or screenings 

				(see MEDIA ADVISORY -  PAGE  20, PRESS  -  PAGES 13-15) 

	•	offer to be interviewed by the press



In order to reach young women and men contact community colleges, universities, student groups and a range of community organizations, with special attention to those serving low-income and minority populations.  To support your overall efforts, we have developed guidelines: a script to help you when talking to the press , a contact checklist, a sample letter to reporters, and a sample media advisory (all in this kit - see table of contents).  All of these materials can be adapted and used in the future for any event, independent of the broadcasts.  You may want to develop your own publicity/media plan to focus attention on the films (and the 25th Anniversary), whether or not the films are being broadcast.  In addition to January events, consider March for Women's History Month and October for Young Women's Day of Action. 1998 also marks the 150th anniversary of the Women's Convention in Seneca Falls, NY.



B. Educate  

Make sure that those attending screening are given something to take home: copies of general fact sheets and/or local information, as well as material about your organization's mission and goals. Consider developing, or collecting from other sources, fact sheets that provide information about the status of reproductive rights, both nationally and/or in your community.  Some examples of local information that might be included:  the number of women's health centers in your community and the number of women served; whether or not abortions are performed at these clinics; if access to abortion is restricted by law in your state or community, and if so, what type of restrictions apply; if there has been harassment or violence against women's health centers in your area, what are the facts?  It is important for members of the community to have this information, and crucial that it be accurate.  Because new facts are always being added, we suggest going to the internet 

sites listed on PAGE 6 to get a national overview, and an update on the current situation.�

C. Provide Resource Contacts

GUEST SPEAKERS

If you are having an event, consider bringing in local people whose lives have been affected by the events portrayed in FROM the BACK ALLEYS to the SUPREME COURT & BEYOND.  Ask them to share their memories prior to a screening or broadcast of the films. These guests might include clergy who counseled women seeking illegal abortions, physicians who treated women injured by back alley abortions, and women who sought back-alley abortions prior to 1973, before abortion was legalized and widely accessible. You might also include people who have had legal abortions, or those who have had experiences with parental consent laws, Medicaid or sterilization. These could also be people who work in clinics which provide abortion services now. 

 

CONTACT LISTS OF ORGANIZATIONS

Compile and distribute a resource list that describes the mission and services provided by organizations supportive of reproductive rights in your community.  We have compiled a list of various national organizations which support women's and reproductive rights.  Many of these groups have local chapters.  In addition to other local resources in your community, you  might provide phone numbers and addresses for local branches of these organizations.  

 

INTERNET SITES

At each of these sites, you will find information, as well as links to other sites.

Abortion Clinics On-line - http://www.gynpages.com/ 

Abortion Rights Activist  - http://www.cai.com/agm

Activists for Choice On The Internet-http://www.choice.org

Alan Guttmacher Institute - http://www.agi-usa.org

American Civil Liberties Union - http://www.aclu.org

Body Politic - http://www.bodypolitic.org/dir/home.html 

Fund for the Feminist Majority - http://www.feminist.org/gateway/1_gatway.html 

National Abortion Federation - http://www.prochoice.org/naf/

National Abortion Rights Action League - http://www.naral.org

National Organization of Women - http://www.now.org/vIndividual

National Women's Health Organization - http://www.gynpages.com/nwho  

OnLine Reproductive Health Library-http://www.choice.org/library.html

Planned Parenthood Federation of America - http://www.ppfa.org/ppfa/abor-pub.html

Roe v. Wade Text and Background Information

	http://www.law.cornell.edu/supct/classics/410ous113.ovr.html

Women of the World: Formal Laws and Policies affecting their Reproductive Rights

	http://www.echonyc.com/~jmkm/wotw



ADDITIONAL ON-LINE SITES WHICH CAN BE FOUND BY NAME WITH ALMOST 

ANY SERVER INCLUDE: The Abortion Rights Web; BACORR; Campus for Choice Home 

Page; CARAL (The California Abortion and Reproductive Rights Action League); The CHOICE-  NET Report;  CMU Campus Association for Reproductive Rights; Population Action International; Scott Safier's Pro-choice Page; Pro-Choice FTP page; Progressive and Pro-Choice WWW Links; WHAM!; (Women's Health Action and Mobilization); Zero Population Growth �

III. WORKING WITH THE MEDIA

	

	



In order to help you ‘pitch’ a story about the films and/or about your group's 

	work to your local news media and reporters, we provide the following: 



•	  Press checklist  (PAGE 13)			

•	Press “hooks” (PAGES 14 -15)

•	Sample media advisory (PAGE 20)

•	Sample letter to the editor (PAGE 21)

 

A.  Show the press one or more of the films

The best way to ‘pitch’ these films to others is to watch them yourself, and then find a way 

to invite the press to watch them. The power of these documentaries resides in the openness 

of those describing their own experience, both before and after Roe.  Many reporters will 

be moved by these stories.



B.  Make personal contact

Talk to reporters, producers and news editors in your area who write about women's 

issues, abortion, health or other related issues.  If you don't know who they are, call 

your local newspaper, radio, and TV stations and ask who covers:



Women's Issues

Abortion/Reproductive Rights

Health Care

Religion

Ask if anyone will be writing about the 25th Anniversary of Roe v. Wade. 



Once you have the name of the reporter likely to be interested in the subject, you can call that person directly (or e-mail/U.S. mail or fax a letter - see the sample letter PAGE 21 to reporters). You can use the enclosed letter, use parts of it in a more personal letter, or write your own.  If the reporter wants to see a preview tape and you do not have one, contact Renee by sending a fax to her  attention at (650) 321-5633,  or email to orders@concentric.org.  Be sure to follow up your letter to the reporter with a phone call. 

																

C.  Finding hooks

Whether you are using the films as the centerpiece of 25th Roe anniversary activities, for Women's History Month in March, or for different occasions throughout the year, it is important to find ‘fresh’ insightful ways to talk to reporters about reproductive rights and/or about your organization. The media, whether print or broadcast, always like a reason, a ‘hook’, to run a story. Their criteria for newsworthiness frequently includes timeliness, human interest, and controversy.  FROM the BACK ALLEYS to the SUPREME COURT & BEYOND, a trilogy of films focusing on the human dimension of abortion, offers a variety of news hooks. The films give reporters a way to examine the Roe v. Wade decision, while at the same time looking at both the past and future of access to abortion in this country. These films also offer an intimate perspective from which to examine the abortion issue, primarily through the personal stories of 

those whose lives have been affected. �THE BEST “HOOK”

Local personal stories 

The best approach to interest reporters is to find out what is happening with individuals 

in your own community touched by the abortion issue. Those stories will appeal to a press corps who are put off by the endless rhetoric.  Use the broadcast as an opportunity to have reporters interview ‘non-spokespersons.’ They might be women willing to speak about the challenges and dangers of seeking out back-alley abortions, or physicians who practiced prior to Roe v. Wade and treated women who had botched abortions. They might be medical personnel working in local women's health centers today who can talk about the erosion of access in the community  or possibly the rise of harassment in recent years.



Some of the interviewees in the films in the trilogy may feel unfamiliar to viewers in your area because those telling their stories don't come from your community. If reporters can hear from people who live in your area, that will help residents, people who reporters are trying to reach, understand that the struggle for reproductive rights is taking place everywhere, including in your community. Local people can also talk about what impact the films had on themselves personally.  Did learning about the historical context of the abortion issue put personal memories into perspective? Were activists reminded of their participation in legalizing abortion? How do the films impact clinic workers and volunteers who maintain access to safe abortions now?  Look for interesting human interest angles and let reporters know what they are.



D. Media Advisories 

Fax/e-mail/mail one or more Press Advisories about the broadcasts, your house party or community screening. Reporters are interested in community events and screenings that are timely.  Use the MEDIA ADVISORY on PAGE 20 to craft one of your own and send it to identified reporters, talk show producers and news editors about two weeks in advance of your event. It is crucial that you follow up a few days before the broadcast or screening with a phone call. If a reporter is coming, make sure all those participating in the event know that reporters have been invited, and make sure you identify press with special name tags. Suggest that all participants have some key messages in mind before speaking to any reporters.  Provide reporters with fact sheets about abortion issues, and about your organization. 



E. Write Letters

Write letters to the editor of your local newspaper about the films and your organization's commitment  to  keeping  reproductive  choices  safe  and  legal (see  SAMPLE  LETTER  on PAGE - 22). Once the films are shown on television or reviewed in the paper, write and tell the editor your impression of the films, acknowledge the publication's willingness to report about the films, and possibly underscore the importance of Roe v. Wade.  To improve the chances of your letter getting printed, look at letters that appear in that paper and tailor yours to the space restrictions. Be sure to sign your name, and include your address and phone number.  Most papers will not print unsigned letters. Letters to the editor should be no more than three short paragraphs. Be specific. Focus on how the issues highlighted in the film are important in your community. 













CHECKLISTS  

and other 

RELATED INFORMATION





A. Television station checklist	

		HOW TO CONTACT PBS STATIONS .................................10 - 11 

		HOW TO CONTACT CABLE ACCESS STATIONS .............12



B. Press checklist

		HOW TO CONTACT THE PRESS ........................................13  

			

C. Press “Hooks”

		HOW TO INTEREST REPORTERS AND JOURNALISTS ....14 - 15



D. Small group checklist

		HOW TO ORGANIZE SMALL GROUP SCREENINGS

			and HOME VIEWINGS .....................................................16 - 17	



E. Larger event checklist

		HOW TO ORGANIZE FULL SCREENINGS 

					and FUND-RAISING EVENTS......................................18 - 19

			

F. Samples for the Press and newsletters

		MEDIA ADVISORY ................................................................20

		LETTER TO REPORTERS/THE EDITOR...............................21

		ANNOUNCEMENT FOR NEWSLETTERS............................22

�

CONTACTING PUBLIC TELEVISION (PBS) STATIONS 

to support or schedule the broadcast 

of one or more films in the trilogy

FROM the BACK-ALLEYS to the SUPREME COURT & BEYOND



TO DO at any time throughout 1998  

•	Find out if your local station(s) is planning to broadcast one or more of the films; if so, when?

•	If your PBS station says “no,” contact our broadcast coordinator Julie (contact information 

	bottom of PAGE 11) about how to submit tapes to your local CABLE ACCESS Station.



In November, 1997, the Central Educational Network fed the trilogy by satellite to every PBS station. Each station decided whether or not to “take the feed.” If your local PBS station did take the CEN feed, it may choose to broadcast one or more film anytime through the year 2000 - in January, 1998 for the 25th Anniversary of Roe v. Wade, in March for Women's History Month, later in the year, or not at all.  Each station is completely autonomous in this decision.  In many cases, the outcome of a station's decision will be the result of calls and letters from viewers.  NOTE: If your station did not take the satellite feed from CEN, and after speaking with you will consider broadcasting the films, that station can still receive preview tapes from CEN by contacting (847) 390-8700 or faxing them at (847)  390-9435.





CONNECTING WITH YOUR PUBLIC TELEVISION (PBS) STATION 





•Calls to the Programming Director

Call your PBS station and ask if the station plans to air any of the documentaries in the trilogy FROM the BACK ALLEYS to the SUPREME COURT & BEYOND.  Say that you have heard about them and feel that they are important, well-made programs.  Do this as soon as possible.



•Write letters of interest 

Letters written on company or organizational letterhead to the Station Manager, the President of the Board and/or the CEO of the station, will make a strong impression.  Communicate the broad level of support there is for these broadcasts.  Ask for a reply.





•Talk with the local station about broadcasts

If your local station plans to air one or more of the films, ask if an air date and time has been scheduled so that you can commence with publicity and other planning.  If they do plan to air the programs, but a date is not set, emphasize that you hope they will consider airing the programs in commemoration of the 25th Anniversary celebration of  Roe v. Wade, in January, 1998. If not then, possibly in March for Women’s History Month.  It is important to let the Programming Director know there is community interest in airing these films.  Ask when you can call back to check in.





•If your station is not planning to air any of the films

If the answer is clearly “no”, you may want to ask why.   The producers at Concentric Media would be grateful to receive this information so we can better understand the rationale of a station’s refusal.  No direct pressure should be brought to bear on stations which choose not to air these documentaries. Instead, the caller should offer her/his organization's support if that station should change its mind.  Once it is clear that the PBS station will not air the films, turn your attention toward a broadcast on the CABLE ACCESS station (See PAGE 12 ), through which the films are guaranteed airplay.



REMINDER: 

If your PBS station did not take the satellite feed, but is still willing to preview the films from the trilogy, remind them to order copies from CEN by calling (847) 390-8700 or faxing (847) 390-9435. If the PBS station confirms that they know they will not broadcast the programs, contact Julie and begin to work with your local CABLE ACCESS station.  (See PAGE 12 for full instructions.)



�SUGGESTED “SCRIPT” WHICH CAN BE USED AS A GUIDE 

WHEN YOU CALL YOUR PBS STATION  

	Call the Programming Director or an assistant in the Programming Department.  

	Be sure to speak with someone at the station.  Do not just leave a voice message.  





THE “SCRIPT” - which you can use as is or adapt:

"Hello. This is ___(name)____.  (I'm a member of __(name of station)__.)  I am calling on behalf of  __(group/organization/the faculty at ...etc.)__.  I'm inquiring about a new series on the history of abortion in the United States.  I would very much like to see these programs if possible. Have you received information about them?  Did you take the satellite feed from CEN on November 19?  Do you have plans to broadcast any of them?" If there is interest, but not recognition, add details, such as describing the programs:





WHEN ABORTION WAS ILLEGAL: Untold Stories 

First-person accounts bring alive the era of back-alley abortion, revealing the 

physical, legal, and emotional dimensions of abortion when it was a crime in 

the United States.  Women who risked their lives, doctors who risked losing  

their licenses, and others speak frankly about their experiences, some for the first 

time.  OSCAR NOMINATION - Best Documentary Short;  GOLD MEDAL from the 

Corporation for Public Broadcasting; WORLD OF ARTS AWARD - The Girl Scouts.



FROM DANGER to DIGNITY: The Fight for Safe Abortion 

After more than a century of back-alley tragedies, a national movement to decriminalize 

abortion took root.  This film combines archival footage with present-day interviews to 

weave together two parallel stories: the evolution of ‘underground’ networks to help 

women find safe abortions outside the law and the efforts of activists who broke the 

silence in order to change the laws.   

	EMMY- National Academy of Television Arts & Sciences;  GOLD HUGO - Chicago 	International Film Festival; GOLD APPLE - National Educational Media Festival.



THE FRAGILE PROMISE of CHOICE: Abortion in the United States Today 

As a result of restrictive legislation, cutbacks in funding, and sieges of harassment 

and violence, access to legal abortion is declining. THE FRAGILE PROMISE of CHOICE 

examines how these conditions have affected the lives of providers and the women 

who seek their services. Newest Release

FILMS IN THIS SERIES HAVE WON MORE THAN FORTY ADDITIONAL AWARDS AND HONORS.



SCRIPT CONTINUED:

"I've heard good things about these programs.  It's an important subject, and we are curious to see how the subject is treated."   Then, something relevant about how the issues are being presented in the media or a personal interest such as:  "I have a teenage daughter who needs to know more about how things were before Roe v Wade..."   I really enjoy the variety of program-ming on __(station)__ , and hope you'll find a way to add these into your schedule."      



If the PBS station won't give an answer, let them know you'll call back .  Emphasize that you have friends ready to get the word out.  If they say ‘no,’ contact Julie about your Cable Access Station.



VERY IMPORTANT: After you speak with the PBS station, e-mail or fax the result of your conversation to our Broadcast  Outreach Coordinator, Julie Mikalson.  We need to know which stations plan broadcasts, so that we can find people to submit the programs to CABLE ACCESS stations when PBS declines.  We need lead time to do that...so please check in with Julie  immediately after you have a conversation with your local PBS station and can report where they stand.







JULIE MIKALSON, BROADCAST COORDINATOR

juliemik@teleport.com • (503) 288-7227 24-hr fax line



�HOW TO CONTACT YOUR LOCAL 

CABLE ACCESS STATION

,

If your local PBS station does not plan to air the films, prepare to offer these programs to your local Cable Access channel.  Before you do that, be sure to confirm that the PBS station has no plans to broadcast them. If you have difficulty doing that, Julie Mikalson (contact info below) is keeping track, and will help you find out if that station has accepted the film(s), and if not, will help you to contact the Cable Access station.





CONTACTING THE CABLE ACCESS STATION IN YOUR AREA 

• How do you find your local cable access station?

–the phone book

–talking with the local commercial cable company

–the internet -  The on-line address for Cable Access web sites is www.alliancecm.org. where 	contact information for every Access Station in the country (1,000+) is listed state by state.	 

–if you cannot find information locally or through the internet, Julie Mikalson will send 	information to you by e-mail or fax (contact info below).



 • Introduce the program(s).

To present a program to Cable Access, call the station, and tell them that you have 

three individual documentaries to submit for playback, to be played alone or as a series.  

Station guidelines for obtaining TV airtime vary (based on local franchise contracts),

but be aware that every Cable Access TV station must broadcast any program 

submitted by a member of that community.



 • Deliver the tape(s).

	Mail or hand carry a tape to the station.  You will need to ask about:

	The station's guidelines to obtain local television airtime 

	Series scheduling deadlines 

	Will the station accept 1/2" VHS copy or require 3/4" or S-VHS for broadcast?  

We already have 1/2” VHS tapes.  We can produce S-VHS or 3/4” tapes.  Contact  

Julie and she will supply you or them with proper tape(s).  You will usually be asked 

to sign a “playback request form.” With the tapes, we will include a letter which 

will answer any questions on the requisition form.  Refer to the letter which we 

send you for answers to the questions you will be asked. 



 • Confirm the broadcasts date(s).

	Once you know dates and times, help the station publicize the upcoming broadcasts.

Call/fax other interested organizations, and let them know about this opportunity to 

raise awareness and build their membership bases! (Also see PRESS, PAGES  13 - 15 and 

20 - 22 for more suggestions.) Be sure to let Julie know if you schedule a Cable Access

broadcast.  She will be coordinating information about hundreds of broadcasts nationwide.



  • Organize pre- and/or post-broadcast on-air discussions.

Consider utilizing this broadcast as an opportunity for your organization or you as an 

individual to put together an on-air discussion in conjunction with the broadcast.  You 

might invite historians, social workers, clergy, medical staff or volunteers who work in 

the clinics, etc.  Discuss this possibility with a staffer at your Cable Access station.



  • Make arrangements to pick up tapes thirty days after the broadcasts.









JULIE MIKALSON, BROADCAST COORDINATOR

juliemik@teleport.com • (503) 288-7227 24-hr fax line







HOW TO ATTRACT LOCAL PRESS ATTENTION

for television broadcasts and 

other events such as community screenings





REASONS YOU MIGHT WANT TO NOTIFY A REPORTER 

 

 To bring attention to and to promote the broadcasts

 To extend an invitation to the reporter to attend a preview screening  

	A preview event is held before the broadcasts to generate interest 

	for press and community leaders 

 To publicize home viewings/discussions held the same night as the broadcasts   

 To publicize an event held for the community 

	A community event is a gathering independent of the broadcasts, at which one or more 	

	of the films are shown on videotape, VCR and TV/monitor, followed by discussion





• CALL LOCAL NEWSPAPERS, MAGAZINES, and/or NEWS PROGRAMS 

	

	Identify reporters, producers and news editors in your area who write about women's issues. 

	If you don't know who they are, call your local newspapers, radio, and TV stations and ask 

	who covers these issues: Women, Reproductive Rights or Abortion, Health Care, and Religion.  

	You might ask if anyone has been assigned to write about the 25th Anniversary of Roe v. Wade. 



• CONTACT THE REPORTER 

		

	Once you have the name of the reporter most likely to be interested in the subject, 

	you can contact the person by fax, letter or e-mail. (See SAMPLE LETTER PAGE 21).  

	You can use this letter, or parts of it, in a more personal letter of your own.  Be sure 

	to include local ‘hooks’.   Follow up by calling the reporter to check if your letter and 

	any enclosures were received.



• IF YOU ARE HAVING AN EVENT, YOU MIGHT INVITE THE REPORTER BY PHONE 

	

	Suggested script:  On [date and time] I [or the name of the organization] will be hosting a screening of [name film(s)].  We thought you might be interested in writing something about the personal stories of people whose lives have been and are now being deeply affected by the struggle for abortion rights.  If you would like to join us at our event on [date] and see these documentaries, please contact me at [phone number].   

 	

	 If you have invited guest speakers, whether local community members who have agreed 

	to tell their stories,  or a well-known celebrity, give a brief description about whomever 

	will be speaking - without the names of local residents sharing their personal stories, if 

	they don't wish to be identified in the press.



• FOR REFERENCE 

Here are one sentence summaries of the films when speaking to the press: WHEN ABORTION WAS ILLEGAL documents personal stories from the back-alley days; FROM DANGER to DIGNITY traces underground networks and the fight to change the laws through Roe v. Wade; THE FRAGILE PROMISE of CHOICE is about the current situation. Films in the trilogy have been nominated for the Oscar, won an Emmy, and received the Corporation for Public Broadcasting's Gold Medal.  If the reporter wants to see a preview tape and you do not have one, contact Renee by sending a fax to her attention at (650) 321-5633  or email to orders@concentric.org. 

�PRESS “HOOKS”



“Hooks” are ideas that catch the eye of a reporter or talk show producer. For local media, the best hooks are personal stories from that community.  There are also a number of “hooks” in the films, and in the stories behind the films, that might interest reporters. You may want to use one or more of the following ideas, or one may inspire you to come up with something else which relates more directly to your community.





THE STORY BEHIND THE SERIES: Producer Dorothy Fadiman's own experience with a back-alley abortion was the motivation for this series. When she was a college student in 1962, she paid a stranger $600 cash, was blindfolded, taken to another location, and underwent an unanesthetized illegal abortion, performed by someone whose face she never saw. The procedure was followed by severe hemorrhaging and life threatening infections (peritonitis and septicemia). She was taken to the emergency room of the local hospital and admitted to the intensive care ward. Because she was in the hospital with a serious condition, the same doctor who had turned her away when she had begged for his help, could now, legally, perform surgery necessary to save her life.  



RELIGION: Over the last decade, a vocal minority has promoted a concept that equates being religious with being anti-abortion. In truth, people of many faiths support a woman's right to choose. These films document how clergy members have in the past and do now support access to safe, legal abortions from a deeply spiritual position. In FROM DANGER to DIGNITY we hear stories from ministers and rabbis, who served in the Clergy Consultation Service, a network of religious counselors from all faiths who helped women facing an unplanned pregnancy find safe options. THE FRAGILE PROMISE of CHOICE examines the impact religious fundamentalism has had on access to safe abortions since Roe v. Wade. This film features interviews with an outspoken representative from Americans for the Separation of Church and State, a clinic director who was excommunicated from the Catholic Church because of her work serving low-income women, the President of Catholics for a Free Choice and a Rabbi who held an interdenominational service to commemorate those who died during the era of back alley abortions.



EXAMPLES OF INTERNATIONAL SCOPE OF VISION:

LATIN AMERICA: The trilogy is being translated into Spanish.  Illegal and self-induced abortions are among  the principal causes of mortality for women of childbearing age in Latin America.  The Catholic Church discourages contraception and forbids abortion in most situations in both the United States and Latin America.  These versions will enable Spanish-speaking Latinas and their families in the United States to see the films, and a major Latin American Family Planning group has requested to host screenings with the Spanish versions throughout Latin America.

POLAND: Activists in Poland have translated the films into Polish, had them subtitled, and are making copies to give to legislators and women's groups.  Screenings have been hosted by the Polish Women's Federation.  Many journalists attended a recent screening in Warsaw.  A front page article in support of choice appeared in a major Warsaw paper the next day.  A strongly anti-abortion film, imported from the United States, is shown frequently as part of regular TV programming with no other point of view represented.  These films have been refused by Polish television.  Instead, our trilogy is being used in Poland by grassroots activists to raise awareness and spark discussion in  numerous private, unpublicized home viewings.  



PBS/CABLE ACCESS MIXED BROADCAST DISTRIBUTION: An independent film which is shown on PBS is not usually also shown on Cable Access.  However, the producers of this series have decided to do a spectrum of broadcasts across the country working with both PBS and Cable Access stations. In those communities where PBS will not be showing the documentaries, a team of more than one hundred volunteers have been assembled to hand carry the films to Cable Access stations in each of those communities.  Cable Access stations are legally mandated to broadcast all media which is brought to them by members of their community.  While many PBS stations have already committed to broadcasts, some will not.  It is important to us that each area will have the opportunity to see these programs, independent of the PBS station's decision.





PRESS HOOKS CONTINUED



INTERVIEWEES

No statistic can compare with hearing a personal story. The films address a number of complex areas related to the multi-dimensional topic of abortion through interviews with people whose lives have been touched by the abortion issue.  Each of these paragraphs represents a concept which is explored by the interviewees in one or more of the films.





I.  WHEN ABORTION WAS ILLEGAL  - Untold Stories: The Women, The Tolls

	Stories of women who had first-hand experience with illegal or self-induced abortions include Diana, who performed an abortion on herself; Freddie, whose sister died from a self-induced abortion; Lana, who survived an infection from a back-alley abortion and became an activist for decriminalization and Mary, a nurse who treated women admitted to the county hospital infected and bleeding, many of whom died.



II.  CRIMES OF COMPASSION - Doctors Who Helped, and Who Performed Illegal Abortions

	Doctors who risked arrest prior to Roe v. Wade, include Dr. Hodgson, who openly challenged restrictive abortion laws by performing an abortion in a hospital and was arrested; Dr. Cheek, who treated women after they returned from illegal abortions in Mexico; and Dr. Boyd, who performed thousands of illegal abortions and continues to provide legal abortions today despite threats of violence. 



III.  REVOLUTIONARY ACTS  - The Underground:  Grassroots Activists and Clergy Members 

	Interviews with activists before abortion became legal include Reverend Howard Moody, the founder of the Clergy Consultation Service  which helped women find safe illegal abortions; Jody and Ruth, founding members of JANE - an underground service of non-medical people who performed thousands of safe abortions in apartments; and Patricia Maginnis, who escorted women to Mexico to help them find relatively safe abortions, and became the first vocal abortion-rights activist in the United States.



IV.  FROM DANGER TO DIGNITY -  Bills, Lawsuits, and Democratic Dissidents	

	Attorneys from whom we hear include Sarah Weddington, who successfully argued the case of Roe v. Wade  before the U.S. Supreme Court;  legislator Constance Cook  who co-authored a bill New York state in 1969 which led to the first legislative repeal of restrictive abortion laws in the country; and George Michaels, who sacrificed his political career by changing his vote to break a tie, enabling Cook's historic bill to pass. That landmark vote set a precedent and paved the way for Roe v. Wade.



V.  THE FRAGILE PROMISE OF CHOICE  - The Impact of Restrictive Legislation; Reports from the Front Lines	

	Clinic directors speak about the effects of current restrictive legislation, and the challenges of coping with sit-ins, blockades, vandalism, and violence; several doctors tell their stories, one of whom was harassed by anti-abortion advocates until he quit his practice, and another who has had threats to his life, but continues to provide abortions wearing a bullet proof vest; Kate, a teen counselor speaks on the challenges presented by  parental consent laws and the recurrence of self-induced abortions among teens. We also hear from Denise, whose best friend died recently from a self-induced abortion.



VI.  THE NEXT CHAPTER  - Creative Solutions 

Activists include the founder of Medical Students for Choice, which encourages medical schools to teach the abortion procedure so that young doctors can become providers; we hear from Dorothy, a member of a community group in Montana through which both pro-life and pro-choice forces are co-operating in response to domestic terrorism at a local clinic.  Evidence of successful efforts to protect reproductive choice includes footage demonstrating citizen support for buffer zones around clinics, and the issuance of injunctions to prevent further harassment and violence.



The transcripts of these and more than one hundred additional interviews are the core of a book  based on the trilogy of films being developed by social activist/writer Kristin Atwell. Kristin can be contacted for further information at kiatwell@aol.com.



HOW TO ORGANIZE GATHERINGS IN HOMES 

AND OTHER SMALL SCREENINGS



A “home viewing” is a gathering sponsored by an organization, a small group of friends or an individual for which friends and/or neighbors assemble at someone's house or other small venue to see the film(s), whether broadcast on television or shown on a video player. Following the screening, there is time to discuss responses, exchange ideas, learn more about the subject and have a chance to select and take home printed materials.





A suggested timetable for inviting people 

			to the event and getting the word out





FOUR WEEKS BEFORE THE EVENT:



• If there is a broadcast scheduled, confirm time, date and channel.  

	

• If there is no broadcast, the documentary trilogy is available for purchase, at a special price to organizations supporting women’s rights and to individuals for $69 for a complete set of all three programs.  Order copies of the films you would like to show  by calling 

	1-800-253-7678 or email orders@concentric.org.   Also see order information enclosed.



• Notify people of the date and place of the gathering.



• If you are mailing invitations (a three fold flyer master is included in the GRAPHICS KIT) be sure they are in the mail at least three weeks before the event.



• If you plan to invite a member of the press, fax or mail a press release about the film 

 	and an invitation to your event.



• If you are showing the film in a classroom or at an organizational meeting, announce 

	the subject ahead of time so that members/students will have a chance to talk to family members and close friends about the subject.  Encourage them to ask for opinions and stories from those who may remember the times when abortion was illegal, as 

	well as those who work or volunteer at a clinic now.	



Note:  If you are inviting guests by written invitation, remember to make follow-up calls 

		to insure greater participation.  



TWO WEEKS BEFORE: 

These next two suggestions will only be relevant if you are using a large space.



• Put up posters and/or send flyers to local grassroots groups and community services,  women's clinics and chapters of national organizations.  Also contact pro-choice religious denominations such as the Unitarian Church, the United Methodists, Reformed and some Conservative Jewish groups, and special interest groups of many other faiths such as Presbyterians and Episcopalians and Catholics for a Free Choice.  Add time and location to the master flyers provided in the GRAPHICS kit.



• Send several flyers to each of these departments on the campuses of your local colleges 

	and universities.  Possible classes in which these films may be of interest include:

	Women’s Studies, Public Health, Social Studies, Law, Political Science, 

	Ethics, History, Criminal Justice, Film & Video.  









PRE-SCREENING CHECKLIST FOR SMALLER SCREENINGS CONTINUED



ONE WEEK BEFORE



•  Call all guests to confirm their attendance, provide directions.



•  Check in with your guest speaker(s), if you have invited one or more.





THE DAY BEFORE



•  Call all guests you know personally to remind them of the screening, 

Provide directions, if necessary.

  

•  If you have invited a member of the press, make a reminder call.



•  Call and re-confirm guest speaker(s).





DAY OF THE EVENT



•  Set up equipment, make certain your TV/VCR is in good working order and 

	placed at an angle with the best possible viewing for the most people.



•  Make last minute calls to people you couldn't reach earlier.



•  Lay out refreshments and set up literature tables, including video order forms.





TO THE HOST/HOSTESS  (if the event is a gathering in a home)



•  Clarify the length of the broadcast or the film(s) you will show.  Let your guests 

	know how long the evening will be.  In addition to the length of the film(s), allow 

	about a half hour for group discussion, and a half hour for light refreshments and 	informal conversation.  



•  Ask each guest to sign in: Have them give their name, address, phone, fax number 

	and email.  Save this list for future event/mailing list use.  



•  Welcome guests. Introduce the discussion leader before the screening.



•  Provide contribution envelopes if the viewing party is a fundraiser.  

	Provide literature about local clinics and abortion-rights organizations, 

	and film trilogy order forms.



•  Show the film(s).



•  After the films are complete, do not turn on all the lights at once.  Perhaps turn 

	on one small light first.  Give people as long as they need to sit quietly or make 	personal comments.  Gradually introduce discussion questions which you have 	prepared, or chosen from the guide.  Many questions will simply arise from the 

	group.  See DISCUSSION GUIDE  for further suggestions.

�

HOW TO ORGANIZE LARGE

SCREENINGS and FUND-RAISING EVENTS



The following guidelines will help you plan a well-organized event. Depending on the size and type of gathering you envision, the level of publicity and program planning will vary. The most important thing to keep in mind for all situations is to have your publicity strategy and materials ready well in advance of the deadlines. We also recommend that you invite other organizations to co-sponsor the event, so that tasks can be shared and you will have access to a broader base of potential attendees. We wish you success and hope you have a wonderful response!







12 WEEKS BEFORE THE EVENT, OR EARLIER IF POSSIBLE

 

• 	Theater, community center, classroom booked or rented.  Check with the venue to 

	find out what the projection format will be: VHS, 3/4” or BETA video cassette.  	Discuss possibilities for a reception before or following the screening.



•  	Call and confirm special guests: a celebrity, community leaders, experts in related 	fields, etc.  Also check if the guests are available to speak with writers from 

	local papers in person or in phone interviews. 



8 WEEKS BEFORE, OR EARLIER



•	Prepare publicity materials.  You can ‘cut and paste’ your specific information 

	(i.e. time, date, and location) onto the MASTER FLYER in the GRAPHICS KIT).  

	We offer this master as a suggestion to simplify your preparations.  However

	you may wish to design your own.  



• 	Send out “Save The Date” postcards (bulk mail, if possible).



7 WEEKS BEFORE



•	Photocopy flyers and send bulk mail to your mailing list and to lists from similar 	organizations and groups.  If your organization has a newsletter, you can insert the 

	flyer in addition to an announcement or article.



•	Send a stack of flyers to the Women’s Studies, Public Health, Social Studies, Law, Political Science, Film & Video and other Departments on the campuses of your local colleges and universities. Also contact other groups interested in reproductive health, such as: Students for Choice, the YWCA, ACLU, League of Women Voters, etc.

	A complete listing of like-minded organizations is included in this guide.

	Ask  groups who share your goal if you they would allow you to:

	*  Utilize their mailing list for your own mailing .

	*  If you have a list, offer to exchange with them.

	*  “Piggyback” your flyer with one of their mailings. 

	*  Send them a stack of flyers to distribute and have in their offices. 

	

	In exchange for their support, you might invite the group to have their 

	organization's literature available on information tables at the event.



•	Mail personal invitations by First Class, with a note to selected names from your list, 

	such as donors, community leaders, legislators, activists who work for other causes, etc.



•	Coordinate volunteers to help with the reception and screening, and to distribute 	flyers and posters beforehand.	





SCREENINGS/FUND-RAISING EVENTS CONTINUED



5 WEEKS 



•	Fax MEDIA ADVISORY (example PAGE 20) and cover letter to both the Calendar and 

	Arts editors of local publications (both traditional newspapers and alternative 

	dailies/weeklies) to “pitch” an article about the event, the filmmakers, your 

	other guest speakers, and your group.  We recommend that you send the information 

	via both mail and fax, and follow up with a phone call.



***If one of our producers will be present at the event, please fax or send us written copy for all promotional materials so that we can make sure they comply with our 501(c)(3) guidelines.





3 WEEKS 

•	Send PSAs or a MEDIA ADVISORY to local radio stations.



•	Re-send mailings and faxes to calendar listings in local publications.



•	Make follow-up calls to all media contacts.  Continue calling until coverage is definite.





2 WEEKS 



•	Reconfirm guest speakers’ schedules.



•	Confirm volunteers to handle the reception, take tickets, pass out programs and 

	order forms for the film(s).





1 WEEK 

•	Make follow-up calls to all important invitation recipients and groups.



•	Coordinate with venue management the specifics of the reception.



•	Print programs and videotape order forms (order form master enclosed).





DAY BEFORE



•	If the event is to be a large fundraiser, arrange advance tickets alphabetically 

	in envelopes, separating pre-paid from reservations. Keep double records of all 

	names and phone numbers of those who attended for your future use.



•	Purchase and prepare refreshments for the reception or contact caterer with last 

	minute details.





DAY OF THE EVENT



•	Make certain all the equipment, video projector or VCR is in the theater or screening 

	space and is in good working order.



•	Set up tables for reservation ticket holders, guests and press.



•	Lay out refreshments and set up literature tables, including order forms for the films.



•	Continue distributing flyers, postcards, and posters until the event.



•	Record all names, addresses and phone numbers as a resource for future events.



The information on planning events is adapted from 

The Empowerment Project's Guide to Theatrical and Video Self-Distribution 

of Issue-Oriented Films and Videos 	

�



MEDIA ADVISORY



A media advisory, like a press release, is designed to encourage reporters to cover an event or activity. It should always be very simple, no more than one page. It should be faxed out to reporters or editors three days before your event and followed up by a phone call the day before the event to make sure that the reporter or editor received it. The following SAMPLE MEDIA ADVISORY can be used to announce any occasion or event to the press - broadcasts, gatherings in homes the night of the broadcasts, or screenings on other occasions. Simply fill in the bracketed spaces with your own information. 





For more information contact: [Name, Phone # , Fax and/or email]

Date: [when you are writing the advisory] 



On [date], at [time] [name of film(s) or event] will be [broadcast/held] on [Channel xx] or at [location of event].  The film(s) shown that evening, directed by Dorothy Fadiman, co-produced with PBS station KTEH-TV, are part of a trilogy FROM the BACK ALLEYS to the SUPREME COURT & BEYOND. 



These award-winning documentaries trace the history of abortion rights through the present day struggle, with personal stories from those whose 

lives have been affected by the emotional, legal and medical issues surrounding abortion.  Honors for films in the series include an Academy Award nomination, an Emmy and the CPB Gold Medal (Best Short Documentary from the Corporation for Public Broadcasting).

[Mention any celebrities or VIPs who will participate in your event, any other special features...]



WHAT: 	name of the event or films being broadcast

WHEN:  	date and time of the broadcast or event

WHERE:    	location of the gathering, if it is an event

  

Reporters wanting background information on the film, or on invited guests, general information on reproductive rights issues or about [your organization] should call - [your own individual or the organization’s or the publicist’s contact information - name/phone/fax/email]



� 





SAMPLE LETTER TO REPORTERS / THE EDITOR 

  

Feel free to use this template and add your information to the space between the brackets. Or, you may also want to tailor the letter to your own community and its experiences. If you know the interests of the person to whom you are writing, include stories or issues that will catch the attention of that person.  





Dear [                    ]:

	As the 25th Anniversary year of the landmark Supreme Court decision  Roe v. Wade 

approaches, people on all sides of the abortion issue will be debating the implications of that ruling.  A trilogy of documentary films by Academy Award-nominated filmmaker Dorothy Fadiman, FROM the BACK ALLEYS to the SUPREME COURT & BEYOND, (co-produced 

with PBS station KTEH-TV) focuses on the history and meaning of the Roe v. Wade decision. 

	 On [date], xx [name one or more of the films] will be broadcast on Channel xx at [time].

OR 	

	On [date], xx [name one or more of the films] will be featured at [describe event]. 

Because we feel that this trilogy will have a profound impact on the way people feel about 

and understand abortion in this country, [name of your organization] is planning to hold [describe 

the event, i.e. a pre-broadcast screening/hold a series of gatherings in homes/other event that night.......or another night].

	The trilogy spans more than a century. WHEN ABORTION WAS ILLEGAL documents the back-alley days, dating from the mid-1800's. FROM DANGER to DIGNITY chronicles the fight to change the laws and profiles underground networks created to provide safe illegal abortions. THE FRAGILE PROMISE of CHOICE takes an unflinching look at where we are now, twenty-five years after the Supreme Court decision in the case of Roe vs. Wade.  Participants who were on the front lines during the pre-Roe days, as well as those actively involved now, speak candidly about their experiences. Intimate interviews with physicians, legislators, clergy, women who went to the back-alleys, and others who lived through 

those years of criminalized abortion elevate the discussion of abortion from the divisively political to the personal.  These films have garnered numerous awards including an Oscar nomination, an Emmy, and the CPB Gold Medal for Best Documentary.  The films in this trilogy have been repeatedly praised for transcending rhetoric in order to be able to focus 

on the human dimension of the abortion issue.

	We believe your readers will be interested in and will want to see and hear the stories of those whose lives have been deeply affected by this turbulent era in America's history.  If you are interested in [the broadcasts or the event]  (possibly add - and want to interview local community members who have also been on the front lines in the battle for reproductive rights, before abortion was legal or are now working or volunteering at clinics), please contact me at [phone number]. 

								Sincerely,











SAMPLE ANNOUNCEMENT  

Newsletters, Grassroots Mailings, 

and Web Sites





A trilogy of documentaries about abortion rights, directed by Emmy award-winning filmmaker Dorothy Fadiman, will have national broadcast premieres on selected PBS stations and other venues around the country (add or replace "PBS/other venues" with specific date and time if the PBS or Cable Access station in your community has made that information available) beginning in January, 1998. This distinctive series, FROM THE BACK ALLEYS to the SUPREME COURT & BEYOND, produced with PBS station KTEH-TV, sheds light on the human dimension of the personal, medical, and political issues surrounding abortion.



Participants who were on the front lines during the pre-Roe days, as well as those involved in the abortion issue now, speak candidly about their experiences.  The series 

is marked by its intimate interviews with clergy who organized underground networks during the years of criminalized abortion, physicians who risk their lives every day,  legislators who jeopardize their careers to counteract anti-choice legislation, and women who themselves went to the back-alleys. These stories elevate the discussion of abortion from the divisively political to the personal.



The series spans more than a century. WHEN ABORTION WAS ILLEGAL documents the back-alley days. FROM DANGER to DIGNITY chronicles the fight to change the laws and spotlights the clandestine networks set up to provide safe illegal abortions. THE FRAGILE PROMISE of CHOICE  takes an unflinching look at where we are now, twenty-five years after Roe v Wade was decided.  More than forty awards and honors for films in the trilogy include an OSCAR nomination, the Corporation for Public Broadcasting GOLD MEDAL, the GOLD HUGO from the Chicago International Film Festival and two GOLD APPLES from the National Educational  Media Festival.



A broadcast list detailing when and on which stations the films will be telecast will be available in December by sending an e-mail to Julie Mikalson at juliemik@teleport.com 

or a fax request to (503) 288-7227. Information about becoming a member of the nationwide outreach team is also available at that number. Copies of the documentary trilogy are available for purchase, at a special price of $69 for the trilogy to organizations and individuals by calling  1-800-253-7678.  The individual films are available at that number also.  Many groups have used these films as the highlight for fundraising events, community gatherings, house parties and as organizing tools.  We hope your group will consider joining our outreach.  
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